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Purpose 

 
Taco Bell is a fast-food restaurant franchise that offers Mexican-style cuisine. The 
founder, Glen Bell, began the approach with a hot dog stand, but through a few years of 
evolving and looking for a better way to provide tacos both delicious and fast, he built 
the first Taco Bell in 1962 with private funding and went public with bank backing in 
1966. 

The brand went international in 1977, installed drive-thru windows in 1984, launched a 
value initiative in 1988 that lowered prices and began a three-tiered pricing strategy. 

In the last decade, the brand has continued to expand its reach and appeal through 
slogans like “Think Outside the Bun” and health approaches like the “Drive-Thru Diet.”  

Taco Bell has made an effort to keep up with technology, and is present on Facebook®, 
Twitter® and YouTube®. 

By monitoring the online conversations around the Taco Bell brand, the company can 
better evaluate it’s effectiveness in marketing, satisfying customers, and successfully 
expanding it’s customer base.  

 

Methodology 



In order to get the best representation of the online conversations taking place, we 
reviewed a variety of Web sites and resources.  

We began with general searches on social networking sites and various blogs. In those 
searches, we looked at both consumer and fan generated sites and comments, as well 
as consumer and fan responses on the Taco Bell brand-sponsored sites and pages. We 
also did basic Google searches. 

Once we identified sites with relevant feedback, we narrowed down our selection of 
usable sites based on potential to influence. We determined this through use of 
Technorati and BlogPulse, as well as Facebook fan membership and Twitter followers. 
We also utilized Alexa and Quantcast to help establish credibility, along with monitoring 
blog feedback. All blogs used for this project had at least some comments to 
demonstrate readership. 

 

Results 

Love of Brand  

It is under this theme that the strength of the fan base is clear. The brand-related results 
were typically positive. General, random conversations and comments focused on 
cravings and the need to get Taco Bell, planned trips to Taco Bell, and positive dining 
experiences with Taco Bell. The brand appears to have a clear following and large, loyal 
customer base.  

Some of the negative brand comments revolved around dislike for the most recent 
commercials and marketing attempts, but the average responses are supportive of Taco 
Bell. 

Health Impact  

The Drive-Thru Diet marketing has generated a more neutral average in the positive 
and negative responses. While many love the new alternative that allows them to still 
purchase from the Taco Bell menu but feel better about their choices, there are some 
who feel differently. Those against the Drive-Thru Diet believe it is deceptive regarding 
nutritional factors and is the latest insincere attempt to compete in a more health-
conscious arena. 

Customer Service  

General comments around customer service were positive. Those commenting spoke of 
how much they enjoyed Taco Bell, whether related to their food items or interaction with 
employees. There were also some negative responses in both of these areas, however 
whenever possible, Taco Bell made an effort to respond and rectify the situation.   

Conclusion 



Based on the media conversations taking place in recent months, the general 
impression of the Taco Bell brand is a positive one. The majority of current 
conversations seem to focus on the Drive-Thru Diet, and the consumer response has 
shown mixed emotions regarding the healthy angle for the fast-food restaurant.  

While there are negative comments about various aspects of the food products and 
marketing approaches, the general response from consumers is that they like what 
Taco Bell has to offer. The conversations demonstrate a strong, loyal consumer base. 
By offering nutritional alternatives, value-based prices and flexible hours of operation, 
Taco Bell does a good job of appealing to a wide variety of consumers. 

Because the strongest negativity appeared to generate from the Drive-Thru Diet topic, 
we suggest that Taco Bell provide a stronger platform for their Drive-Thru Diet 
advertising and messaging. They should search out additional stories where customers 
have had positive results through Taco Bell’s healthier menu items. They could then 
sponsor blogs or other social media options for these individuals to tell their story, 
ensuring that consumers hear detailed, truthful accounts of success. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Data Table 

Source Source Credibility Date/Time Feedback 
The Inquisitr Blog 
http://www.inquisitr.co
m/54102/drive-thru-
diet/ 
 
 

Written by Kim LaCapria 
 
From Technorati: 
Authority 731 
 
From Quantcast: 
Reaches between 20,000-
100,000 people monthly in 
the U.S. and more globally. 
Rank: 2,298 

 

Posted on Dec. 
27, 2009 

“Taco Bell throws hat in weight 
loss ring with Drive Thru Diet” 
 
Author discusses the 
announcement of Taco Bell’s new 
“Drive Thru Diet.” She also 
mentions the commercial and 
several tweets people have posted 
about the new diet. 
 
Example of a Tweet: 
(RT) BeautyGeek Taco Bell 
Launches the Drive Thru Diet: 
Look out Jared. There’s another 
fast-food diet sheriff in town. read 
more http://bit.ly/4WonUB 
 

The NY Times 
http://www.nytimes.co
m/2010/01/28/fashion/
28SKIN.html?pagewante
d=1&partner=rss&emc=r
ss 
 
 

Written by Abby Ellin 
 
From Alexa: 
Traffic Rank in U.S. 25 
Alexa Traffic Rank 96  
Reached 1.239% of Internet 
users last month. 

Printed on Jan. 
28, 2010 

“Forget Jenny Craig. Hit the Drive-
Thru.” 
 
This author of this blog questions if 
people can really lose weight by 
eating fast food.  She also asks the 
opinions of various doctors on the 
subject. 

Health News 
http://www.healthnews.
com/nutrition-
diet/making-fast-food-
healthier-aka-taco-bell-
drive-thru-non-diet-
4074.html 
 
 
 
 
 
 

Written by Drucilla Dyess 
 
From Quantcast: 
Rank: 42,175 
Reaches about 32,000 people 
monthly. 

Feb. 1, 2010 This blog discusses The Taco Bell 
“Drive Thru Diet.” It says it is in 
response to a study commissioned 
by Taco Bell to examine America’s 
attitudes, behaviors and beliefs in 
drive-thru menus. The results of 
the “America’s Drive-Thru Survey” 
revealed that 7 in 10 Americans 
believe that having better choices 
offered by fast-food restaurants 
would encourage them to eat 
healthier. It says Taco Bell 
acknowledges that their Drive-
Thru Diet Menu isn’t technically a 
diet. 
 

Taco Bell Official 
Facebook Fan Page 
http://www.facebook.co
m/tacobell 
 

791, 818 fans  Multiple discussion forums, 
pictures and fan videos. Fans can 
post their comments. Examples of 
comments: 
Posted February 6, 2010 at 7:09 
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Source Source Credibility Date/Time Feedback 
 
 
 
 

pm:  
Scott Gauvin-“Healthy menu 
options at Taco-Bell? Times are 
definitely changing!!!” 
 
Posted February 6, 2010 at 
3:53pm:  
Sarah Larson-“I love you Taco Bell! 
Thanks for keeping my tummy full 
and happy everyday!” 
 

Twitter 
http://twitter.com/theju
stinkay 

Followers: 30 
Following: 11 
Tweet count: 440 

Feb. 7, 2010 4:36 
p.m. 

“The new taco bell commercial 
featuring Charles Barkley could 
possibly be the worst commercial 
ever.” 

Twitter 
http://twitter.com/janell
e_steele 

Location: Columbus, Ohio 
Followers: 350 
Following: 224 
Tweet count: 1,430 
 

Feb. 7, 2010 at 
4:45 p.m. 

“Had the single worst dining 
experience of my life 2day at 
@TacoBell in Grandview. That's 
the last time I dine @ a Taco Bell. 
Wow. Just wow.” 
 

Blog 
http://thefastertimes.co
m/homeec/2010/01/25
/why-run-for-the-
border-when-you-can-
just-drive-on-thru-the-
taco-bell-drive-thru-diet/ 

From Quantcast: 
Rank: 10,529 
Reaches 159,000 people 
monthly in the U.S. and 
214,000 people monthly 
globally. 
From Alexa: 
U.S. Traffic Rank- 14,398 
 

Jan. 25, 2010 “Why Run For The Border, When 

You Can Just Drive on Thru? The 

Taco Bell Drive-Thru Diet” 

The author, Sarah Sliwa, discusses 
the problems with Taco Bell’s new 
“Drive Thru Diet.” The blog 
features a clip of the commercial 
being aired to promote the new 
diet.  
 

The LA Times 
http://latimesblogs.latim
es.com/booster_shots/20
09/12/taco-bell-drive-
thru-fast-food-diet-
mcdonalds-subway.html 
 
 

Written by Amina Khan 
From Quantcast: 
Rank: 763 
Reaches over 2 million 
people monthly. 
From Alexa: 
U.S. Traffic Rank: 93 
28 user comments 
124 tweets 

Dec. 28, 2009  
5:07 pm 

“The mystery of Taco Bell's Drive-

Thru Diet.” 

The author analyzes the new “Drive-

Thru Diet”, as well as the 

commercial and how it can be 

deceiving to viewers.  

Example of a comment: 
Posted by Nay on January 8, 2010 at 

12:20 p.m.  

“I read the Nutritional information 

for the Fresco items. Although they 

may be low in calories and fat, but 

the Sodium (salt) is EXTREMELY 

high. High Sodium intake is not 

good.” 
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Source Source Credibility Date/Time Feedback 
 

 

Blog 
http://fitness-
yes.com/wordpress/201
0/01/25/food-reviews-
taco-bells-drive-thru-
diet/ 
 

No information found.  Jan. 25, 2010 
11:43 am 

This is a food review of Taco Bell’s 

“Drive Thru Diet.” The blogger 

sampled three items off the drive thru 

menu and realized their calorie intake 

equaled 740. The whole point of the 

“Drive Thru Diet” is to limit calorie 

intake and Taco Bell does this on 

these menu items by replacing the 

cheese with pico de gallo. The 

blogger warns people to watch the 

items they order from Taco Bell and 

try to order the ones with 500 

calories or less. 

Twitter 
http://twitter.com/YoIts
Kels 
 

Followers: 86 
Following: 100 
Tweet count: 2,426 

Feb. 8, 2010 
9:38 p.m. 

“My roommate has never had Taco 

Bell... my jaw is on the floor. How 

can you live life without eating 

there?” 

Twitter 
http://twitter.com/steve
fullhart 
 

Followers: 288 
Following: 218 
Tweet count: 2,257 

Feb. 8, 2010 
9:39 p.m. 

“Dear Taco Bell: Your Charles 

Barkley commercial does not make 

me want to consume your products. 

It makes me want to hate you. Love, 

Steve.” 

Facebook page 

Name: Brandy Lee Tucker 

Lmt 

http://www.facebook.com/

group.php?v=wall&ref=se

arch&gid=2204411278#!/b

leem411?ref=mf 

 

343 friends Posted on Feb. 8, 
2010 at 3:43 p.m. 
on the Tacobell 
Facebook 
Fanpage 

“I have a bone to pick. My taco bell 

is never consistent. I pay extra for 

side of cheese and sour cream. 

Sometimes they forget it all together 

and sometimes they put hardly 

anything in the cup. I pay between 60 

and 90 cents for a small cup full and 

rarely ever get that. I feel ripped off 

and I imagine that's why lately the 

parking lot has been less than full. If 

they are doing it to me, they are 

doing it to everyone else. At some 

point it affects the bottom line. Is 

there something that can be done 

about this?” 

Blog 
http://theawesometown.
com/2010/01/25/whats
-up-taco-bell/ 
 
 

3 comments 
No other information 
found. 

Jan. 5, 2010 The author of this blog expresses his 

thoughts on Taco Bell food. He starts 

off saying how he can order the same 

item at two different Taco Bell 

locations and they will be prepared 

differently.  He questions if Taco 

Bell is to blame or if it’s the 

individual employees making the 

food. He says Taco Bell is close to 
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Source Source Credibility Date/Time Feedback 
losing his business. 

Ad Week Blog (AdFreak) 
http://adweek.blogs.com
/adfreak/2010/02/charl
es-barkley-not-trying-
the-taco-bell-diet.html 

Posted by Brian Morrissey 
From Quantcast: 
Rank: 10,767 
Ad Week reaches about 
66,000-85,000 people 
monthly. 
 
 

Feb. 1, 2010 This blog talks about Taco Bell using 

Charles Barkley as its new 

spokesperson for their $5 NBA boxes 

and its positives and negatives. The 

blogger says his roundness represents 

Taco Bell food more accurately and 

is appropriate because the NBA 

boxes have almost 1,400 calories. 

 

Ad Week Blog (AdFreak) 
http://adweek.blogs.com
/adfreak/2010/01/are-
they-kidding-me-with-
the-taco-bell-diet.html  

Posted by Brian Morrissey 
From Quantcast: 
Rank: 10,767 
Ad Week reaches about 
66,000-85,000 people 
monthly.  

Jan. 4, 2010 This blogger thinks Taco Bell’s new 

“Drive Thru Diet” is a complete joke. 

He critiques the new commercial and 

gives his reasons why the new diet 

won’t be successful. 

Blog comment: 
Posted by Terry on January 4, 2010: 

“I’m glad someone else thinks this is 

comical and absolutely ridiculous.” 
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